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Sainsbury’s starts to use one big
image on its homepage.

15

pliers to the big fourWe
supermarkets.
are a trainingOur
provider
clientstowant
the to
UKsecure
grocery
more
industry
profitable
specialising
wins through
in suppliers
betterto‘soft
the big
skills’.
four supermarkets. Our clients want®to secur
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Our unique training method, Sticky Learning ®, ensures that your Learners
are still using their new skills 5 months later, which enables us to guarantee a
measurable return on your training investment.

www.makingbusinessmatter.co.uk

Click on any section to
find out more.

makingbusinessmatter.co.uk

